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Christine Churchill

* President of KeyRelevance, LLC

* Member of Founding Board of Directors
of Search Engine Marketing
Professional Organization (SEMPO)

* Chairman of the Dallas/Fort Worth
Search Engine Marketing Organization
(DFWSEM)

¢ Columnist at Search Engine Land

* Over 10 years online marketing

experience
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Fishing Where the Fish Are
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The Internet is the place to be found

(Q2 2008 numbers)

World Internet Penetration Rates
by Geographic Regions
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Internet Overtakes

Newspapers as News Outlet

+ Dec 08 PEW study e
shows 40% of people use %@ RS
the Internet as their main SR
news source . R

2 & o £ intemet
« TV still in lead for main ' '/”m'
source but it is down to s
70% and less than thatfor |~ “
people under 30. LA L
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Top 10 Most Popular Sites Online (US)*

* Google

¢ Yahoo

* Facebook

¢ YouTube

* MySpace

* Windows Live
« MSN

* Wikipedia

* eBay

* Craigslist

*From Alexa Information April 09
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Key

. Seérch Engine Market Share

Search Engine Market Share

Google has a commanding
share of the Search Market
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= Compete 3/08 mcomScore 8/08 Nielsen 12/08 mHitwise 1/08 - comScore2/09
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People Are Searching For Your Services

Searches Containing  Volume in Mar 09

“factoring companies” 33,100
“business factoring” 18,100
“receivables factoring” 14,800
“invoice factoring” 12,100

“accounts receivable factoring"” 9,900

Convriaht 2009 KevRelevance.com 8

www keyrelevance.com

T Releve

Step One In Online Marketing

A Good Web Site

 Create a user friendly, search engine friendly
site

» Avoid totally flash sites

» Own your own domain and get reliable
hosting

 Provide information visitors need to become
customers
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Build Trust

“Trust is one of the key factors in establishing

positive relationships with customers on the web”
Intel / MIT Study

* Factors that build trust:

— Site Design
— Address and phone

— Trust Seals of Approval (BBB
Online, TRUSTegj

— Professional Associations
(IFA)

— Privacy Policy

— Customer testimonials

— Product reviews & awards
— Guarantees

Copvriaht 2009 KevRelevance.com 10
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Site Design Affects Trust
* 46% judge site credibility by
its design & layout.

Would you buy from this
web site?

Convriaht 2009 KevRelevance.com 11
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. Relevance Improve the
Customer Experience Online

“Commercial success is largely dependent on a
customer’s experience at your site. ”

Intel / MIT Study

Usability does matter!
 Fix site errors

« Easy navigation

¢ Clear communication

¢ Place important info in
obvious places

Coovright 2009 KevRelevance.com 12
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Ways to Be Found Online

e Search Engines
 Paid Search (PPC)
» Social Media

« Mobile

Audience\ GOUSIC eTp ]

superpages.com Youl[[H

Company
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Typés of Search Engine Listings
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One Minor Detall...

You need to rank well

For organic traffic, your web site needs to
be in the Top 2 pages of results of search
engines to get traffic.

71% searchers don’t go past the second
page*.

*Statistic from Amanda Spink
University of Pennsylvania

Panrinkt 2000 K auDalavanan cnm
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Search
Engine
Optimization
(SEO)

Loarrinkht 2000 KavDalavianna anm
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What is Search Engine Optimization?

« The process of improving a web site for higher
search engine rankings.

¢ Changes made to a web page to improve the
positioning of that page with one or more search
engines.

« A means of helping potential customers or
visitors to find a web site.

www keyrelevance.com

'Why.Search Engine Optimization?

* Increases visibility and web presence
» Effective wide coverage form of marketing
» Cost effective

* Can be cheaper than PPC, banners, ad tiles, direct
mail, TV
* Produces high conversion rates - motivated buyer
* Long term benefits
* Enhances brand and professional image
*  Provides multiple ways for visitors to find site
*  Component of overall marketing strategy

Panrinkt 2000 K auDalavanan cnm
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More than websites in search results

Search for “Obama” yields:

* News

« Images

* Web sites

* Wikipedia
B . Videos

D — =] [0

» Social Media sites such as
Twitter, MySpace, Facebook

Loarrinkht 2000 KavDalavianna anm
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Videos — Projected to Expand

Key |

US Online Video Advertising Spending, 2007-2013
{millions)

W z007 s322

2008 E1

E o
T 150
ETCR 500

2012 3,400

Note! anline video advertising includes in-stream (such as prerall and
averlays), in-hanner and in-text (ads delivered when users mouse over
relevant wards)

Sauree; Auglist 2008

o¥IN3 wwiieMarketer.com
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Local Results Prominent
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Paid Search -
Pay-Per-Click
(PPC)
Advertising

Copyright 2009 KeyRelevance.com 22

www keyrelevance.com

PPC Ads in Google
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Ohline Advertising Spending

US Online Advertising Spending, 2007-2013 (billions)

2007 $21.2

E I < «
E I < 5

E N < -
N < 7
N < 7

Source: eMarketer, Apnl 2005
102198 wrveMarketer com
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Online Advertising Rising
t 's share of total I pending risi

nding rising

us Online Advertising Spending as a Percent of Total
Media Advertising Spending, 2007-2013

9.9%

2013 15.2%

Source! eMarketer, Apnl 2009
12213 WAL MarKEter. com
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Why Use PPC?

d inks

+ Gives immediate search Eactoring - | west Rates
presence G i 1258422376
actering e e

» Great for seasonal items or | ety
time sensitive promotions e ekt S

il

e Great for sites having a hard
time getting organic listings

ehimtion com/Facioring

AR Faetaring - Since 1985

» Great for Geo-targeting

» Easy to track measures of
success, like ROI

s Facloring 14
Crastmark Cagital

P rindat OONO IV avDAlasinnnn anm
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What's Bad About PPC?

e Can be expensive
» Rising bid prices

|Heywords v Search Volume | Estimated Avg, CPC
accounts recerable factonng i $9.10 - $13 65
|ar factering 595651428
|at fnancing E $757-5948
|bussrss lactonng | 5819-51229
!mmr.ﬂ; company == 57.42-.51068
:I'xtnmn loan STT4-51141
|reconable loans 577951129
:raeunﬂlu factoring $8.96-513.3%
iSumh Network Toml $7.79-511.38

» Time intensive to set up and monitor
« Benefits end the moment it’s turned off

Panrinkt 2000 K auDalavanan cnm
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Social Media
from a
75,000 Foot
View
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Social Media

« Fastest growing traffic source

¢ Can expand brand presence

Important for online reputation management
Excellent way to open a dialog with customers
» Can Influence search results

Kay dalaya - . : . www keyrelevance.com
Top Social Destinations

according to Nielsen Online in Sept 08

MySpace: 59.4 million (+ 1%)
Facebook: 39.0 million (+ 116%)
Classmates Online: 17.1 million (+ 28%)
LinkedIn: 11.9 million (+ 193%)
Windows Live Spaces: 9.1 million (- 11%)
Reunion.com: 7.6 million (+ 57%)
Twitter.com 7.0 million (+ 1382% *Feb 09)
Club Penguin: 4.2 million (+ 12%)
AOL Hometown: 3.9 million (- 49%)
Tagged.com: 3.8 million (+ 330%)
AOL Community: 3.1 million (- 23%)

(change from September 2007 in parenthesis):

Panwinkt 2000 KauDAlavianan Anm
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Sbcial Networking Growing

¢ Two thirds of the world’s Internet population
visit social networking or blogging sites
accounting for almost 10% of all internet time*

¢ Social networking has become a fundamental
part of the global online experience

¢ Not just the young
— Facebook’s greatest growth is in 35-49 age group

* Nielsen Online report Mar 09

Loarrinkht 2000 KavDalavianna anm
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Key :

Number of Social Network Users*

Social-network Percent of
Users Total Internet Users
2006: 60.3 million 33%
2007: 72.3 million 38%
2008: 85.3 million 44%
2009: 94.3 million 47%
2010: 100.2 million 49%
2011: 104.7 million 50%

*eMarketer projections

Convrinht 2000 KavRalavanca rom 32
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'So.ci.éll Media is More Than Twitter

Social Networks o
Bookmarks

Key

Panrinkt 2000 K auDalavanan cnm
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Social News

Community shares news articles

T

11 T —
= Greaat BSHOUTWIRE
pripeller ¢are2

Fapy = \EDPIME
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Social Sharing

Community shares self

%Iiddlel' [ photobudiet fl ICKrm
n
(1 Tube)
oL ® video blink>x
]umpcut‘
dme{quz "‘..P|CCISCL
‘G« % motionbox

snuglsh ST
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Social Networking
Community conversations

¥anga o
LIVEJOURNAL hulu

Panrinkt 2000 K auDalavanan cnm




www keyrelevance.com

Social Bookmarking

Community identifies favorites

3 fiipskipper d H‘ go @

®blinklist
.. del.icio.us M..;t;gs
1
-
Linke ol I sssss 1o

Q2 faves Losksimart
FURL | Your Persanal Web File

Where To Look For What You Need.”

NEWNOOZE

[rr———
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'Everything Else Social

a0 “YRHOO! TRAVEL TravelPést... YaroO!

SESAL ANSWERS
gather i
answer.  [E
discover. [l

-8 yelps

¥ Db [}_S-. Roal Paopde. Real Reviews. ™

GQ.QS‘G W m—

hotelshark ©XS tripadvisor-

get the truth. then go.*
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"S:ocial Media and Business

v’ Integral Part of Marketing Plans
v' Complement to SEO & PPC Practices
v Requires Time Commitment

v Is Not The Same for Everyone

Panrinkt 2000 K auDalavanan cnm
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Facebook

Christinen Churchill veieg
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Facebook

Facebook Usage Metrics Worldwide, February 2008 &
February 2009 (millions)

February February
2009

2008
Total daily minutes of use 1,100 3,000+
Users who update status daily 4 15
User wha becorme “fans” each day 0.25 3.5+
Photos uploaded each month 250 850+
Places of content shared sach manth 12 24+
Source: Facebook as cited by money.cnn.com, March 11, 2009
ez Wk eMarkatar com
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Key

Facebook Time Growing

The total amount of time spent on Facebook increased by 566%

[l Change in total minutes between Dec 07 and Dec 08
vt [ e
e £3%
Facebock SEE%

Source: Nielsen Online, GlobalIndex, December 2007 - December 2008
""Globai'referstoAU, BR, CH, DE, ES, FR, IT, UK & USA only
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What is this Twitter thing?

szsaa-

Kay | g s www .keyrelevance.com
Twitter

» Twitter is most important social networking trend
for 2009

« Potential impact could be greater than Facebook

* Global influence

¢ Feb 2009 Twitter now the third largest social
networking site (after Facebook and MySpace) —
over 6 million Twitter accounts and 7 million
monthly visitors

Kay elav; 2 www .keyrelevance.com
Obama has 739,933 followers

BarackObama
—

Cuestion about the Ask
Pien St e seomomy?
hitpfbwhi
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Example of Twitter Account

. keyrelevance

My head is hurlnng
J hr‘WE lis Latest F'av Per-Click
t The Headache that is
Bmad Malch http:iiki.ami1kZ [p—
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Twitter Facts

* Micro-blogging — limit of 140 characters
¢ Asks “What are you doing”
« Average age of twitter member is 35

 Discussion on your brand will go on whether
you participate or not

¢ Corporations need to register their brand
name

Key www keyrelevance.com

TW|tter had 1200% Growth in Past Year

Unique Visitors il compese
~o- buAlEH £ -4~ Mysgace £om -1 ACHROK oM 1~ YUt o

E]

oM
Mo 08 Moy 08 08 S 08

Nise This Data: Emsed Gragn | Bxport S5V | Ehaw Permalin
Peaphe
14,031 583
35,384,761 . 11,
91,084,533 2345 185,15
72,570,387 5.3%4 20504

Month A € | Year A what is this?

Source: Compete.com Mar 09
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wareness
Markating Objectives for Which Social Medis Offer
T G e L « Enhances Brand
of respondents)
GAlnINg EONALMSS INsights
P p— * Being used like
- . .
————— email and instant
e . .
sncing corpocais repuration messaging for quick
(MR . .

bl i communication
_—
Increaning puschass intest
o . .
oum'y know + Can drive traffic to
| __EH8 .
m‘n-n ‘fmﬁ’wc.'.l_\‘m Sltes
e

by 2008
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Mobile Web
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Consider Mobile Presence

» Mobile Search has FINALLY arrived
— Better User Interface
— More widespread use
* Need Mobile-friendly site
— No flash, pop-ups, frames
— Scaled back simple version of site
» Use Device Detection
» Put important info up front

— 75% of mobile searchers not willing to
go past second page*
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Approaches to Implementing
Marketing Online
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“Build vs Buy” Decision

e Train/Hire In-House staff

» Qutsource/ Consult with an online
marketing firm

Convriaht 2009 KevRelevance.com 53
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Option 1 — Train/Hire In-House Staff

« Can be difficult/time-consuming

« MarketingSherpa survey (Sept 07) found
almost a third of the respondents said it
is "very difficult” to attract qualified
employees

« Requires on-going resources and
commitment from company management

* Most in-house staff wear multiple hats
and are pulled in many directions

* SEM skill set portable and in demand

Copyright 2009 KeyRelevance.com 54
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Option 2 —Outsourcing

* Pros
— Can increase your traffic
— Can improve your site’s visibility
— Can increase sales
— If done right, can have long term benefits
« Cons
— Expensive — but, you get what you pay for
— Most require a 6 - 12 month minimum contract
— Some SEM shops use “less than ethical” techniques

— If done wrong, as soon as your contract is up, your rankings and
traffic disappear

Convriaht 2009 KevRelevance.com 55
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Can Onli'ne Marketing Be Done In House?

It Depends...
« Budget — if you can't afford to hire an SEM, you need to do it in house
« Complexity of site — may need workarounds if have spider traps
* How competitive is your industry?
+ Availability of trained, dedicated SEM on staff
— Don't just add it to list of tasks for Webmaster - dedicate a person in house
to become an expert.
— More than just keyword stuffing, requires training, experience and analysis
« Time consuming
— Learning curve — takes time to learn how
— Takes time to stay up to date
— Takes time to optimize site correctly

Bottom Line: if your Webmaster or staff member has a passion for SEM
work, this may be a viable option
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Advice on SEM Firms

* Be wary of SEM shops that cold call you
» Avoid companies that make “guarantees”
* Beware of shops that chose uncompetitive low-traffic keywords
— Actively participate in keyword selection
— Ask for keyword popularity data
« Do they focus on rankings, traffic or conversions?
* Watch out for spam or unethical tactics
— Beware of companies that mass produce doorway pages
— Host your own Web site
— Own any domains they register
* Ask about a link building campaign
« Ask about other clients and then go check where they rank (both the
SEM firm and their clients)
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Predictions

¢ Search Marketing here to stay

« Competition online will intensify

¢ Social Media sites will continue to be
fastest growing sites on Internet

* Mobile use will grow
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Summary

« Search engine marketing is just plain smart, especially if
your marketing dollars are slim. It takes resources up front,
but has long term benefits.

« Search engines are the way to get new, motivated
customers.

Your competition is using Search Engine Marketing,
shouldn’t you?
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Thank Youl!

Christine Churchill
info@keyrelevance.com
www.KeyRelevance.com
972-429-1222
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